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BEAUTY AT THE BEST

In the 2%sl centary the style trends of the fashion industry daminate thie world more than they ever did. and con-

frol not only the way people dress but alsc trends in home ware design, makeuep fashion and people’s oversll atti-

tudes. In the §0s flower power did not only mean flares and tunics, it summed up the whole attitude of a genera-
tion, and this is-even more prominent today.
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BEAUTY AT THE BEST

Im the 21st century the styla trends of the fashion industry dominate the world more than they ever did. and con-

trol not only the way people dress but also trends in home ware design, makeup fashion and peopla’s overall atti-

tudes. In the 8ds fiower power did nat only mean flares and tunics, it summead up the whole atiitude of a genera
tion, and this iz even more praminent today,
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